
C O N F E R E N C E  O U T C O M E S

AT  A  G L A N C E 

+ APMC13 attracted 843 attendees 

across 6 days. When accompanying 

people are taken into consideration, 

there were 1,034 individuals who 

attended the congress and / or 

visited Brisbane.

+ APMC13 generated direct 

and incremental expenditure of 

$2,099,279 attributable to the 

Brisbane economy and $2,111,231  

attributable to the Queensland 

economy.

+ APMC13  was responsible for 

generating 4,177 visitor nights in 

Brisbane. The majority of these 

nights were generated by overseas 

visitors (2,323).

+ When assessing ‘Conference 

Outcomes’, the highest level of 

agreement was recorded for the 

statements ‘Improve my network/

contacts’ (3.9/5).

+ When assessing ‘Destination 

Perceptions’, the highest level 

of agreement was recorded for 

the statement ‘More likely to talk 

positively to others back home 

about Brisbane’ (4.2/5).
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 NPS = +22

This is a measure of the degree of advocacy amongst attendees regarding Brisbane
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